


Good PR begingth:

Defining your Brand
A Whatdo you d@
A Why should people care?




ldentify your dynamic
capability
AUnique
Alnteresting
ACutsthrough the clutter




Build your digital presence

A Website

A Social Channels  § ) — ;
A Pay Per Click P %
A Digital Display Ads
A Video PreRoll
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Build yourelevator pitch

A 30 Seconds

A Dynamic Capability

A How You Make a Business Bett

A Open the Door to TheWanting
to KnowMore

A Set Up A Meeting




What Is PR

pub-lic re:la-tions

oL
plural noun: public relations

the professional maintenance of a favorable public image by a company or other
organization or a famous person.

- the state of the relationship between the public and a company or other
organization or a famous person.




| t d o elmppent

APRrequires strategy

APR builds the story and
continues the narrative




Determinewho you
want to talkko and who

ou need to talk to

What media is right for your
business?

AWho targets what audience?

ABUILD YOUR LIST AND KEEP
ADDING TO IT




. Grabattention withan engaging, ACCURATE headline.
. Get right to the point in the first paragraph.

Include hard numbers.

Make it grammatically flawless.

Include quotes whenever possible.

Include your contact information.

One page is best

Provide access to more information
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Creating a goodelease
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PRs More Than Media Today

PR IS SOCIAL
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ASOC|A|_ First Things First

A Know which personas are

NETWORKS on which social media sites

A Determine how you are

AO NLINE going to create content

A Train your sales teams to

V| D EO use social media for lead

generation and customer

AP H OTO acquisition

A Create a social media policy

SHAR' NG and distribute it to your

employees

S|TES A Encourage employees to be

active participants in social
mediaidonot be afr
Incentivize!

Social Media




FACEBOOK

Objectives
A Brand awareness and engagement
A Lead generation or customer acquisition

A Share a mix oinfographics press releases,
videos and reposted materials

A Promote upcoming events
A Engage with influencers
Action ltems
A Set up sponsored posts and ads
A Set up Facebook tabs that push to your
website
Key Metrics
X number of posts per day
Page follows
Likes
Engagement and comments
Referring traffic
Shares
Lead generation/new customers

SOCIAL NETWOMRRE PR
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