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Good PR begins with:

Defining your Brand

ÅWhat do you do?

ÅWhy should people care?



Identify your dynamic 

capability

ÅUnique

ÅInteresting

ÅCuts through the clutter



Build your digital presence 
ÅWebsite 

Å Social Channels 

Å Pay Per Click

Å Digital Display Ads

Å Video Pre-Roll



Build your elevator pitch 
Å 30 Seconds 

Å Dynamic Capability

Å How You Make a Business Better

ÅOpen the Door to Them Wanting 

to Know More

Å Set Up A Meeting



What is PR?



It doesnõt just happen

ÅPR requires strategy

ÅPR builds the story and 

continues the narrative



Determine who you 

want to talk to and who 

you need to talk to
ÅWhat media is right for your 

business?

ÅWho targets what audience?

ÅBUILD YOUR LIST AND KEEP 
ADDING TO IT



Creating a good release

1. Grab attention with an engaging, ACCURATE headline.  

2. Get right to the point in the first paragraph.

3. Include hard numbers.

4. Make it grammatically flawless.

5. Include quotes whenever possible.

6. Include your contact information.

7. One page is best 

8. Provide access to more information.



The visual story ðSHOW IT



PR is More Than Media Today

PR IS SOCIAL



Social Media

ÅSOCIAL 

NETWORKS

ÅONLINE 

VIDEO

ÅPHOTO 

SHARING 

SITES

First Things First

ÅKnow which personas are 
on which social media sites

ÅDetermine how you are 
going to create content

ÅTrain your sales teams to 
use social media for lead 
generation and customer 
acquisition

ÅCreate a social media policy 
and distribute it to your 
employees

ÅEncourage employees to be 
active participants in social 
media ïdonôt be afraid to 
incentivize!



SOCIAL NETWORKSARE PR

FACEBOOK

Objectives
Å Brand awareness and engagement

Å Lead generation or customer acquisition

Å Share a mix of infographics, press releases, 
videos and reposted materials

Å Promote upcoming events

Å Engage with influencers

Action Items
Å Set up sponsored posts and ads

Å Set up Facebook tabs that push to your 
website

Key Metrics
Å X number of posts per day

Å Page follows

Å Likes

Å Engagement and comments

Å Referring traffic

Å Shares

Å Lead generation/new customers


